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ABSTRACT
The term corporate social responsibility (CSR) describes / elucidates the business which has
an obligation to society that extends beyond its obligation towards its shareholders or owners. The
philosophy is basically to give back to the society, what it has taken from it; during profit
maximization and wealth creation it could take the form of community relationship, volunteer’s
assistance programmes, healthcare initiatives, special education training programme and scholarship,
preservation of cultural heritage and environment etc. CSR also called as CR or corporate citizenship
and responsible business CSR is a concept whereby we can consider the interest of society by taking
responsibility of the impact for their activities on customers, suppliers, employees, shareholders,
communities, and other stakeholders and the environment.
Women’s empowerment has to be a core part of any development strategy as, apart from
being denied equal status; women bear the brunt of poverty in poor societies. In many, if not most
rural poor families in India, women do more physical labor than men, eat less, have less access to
health and education facilities, get less wages, and bear the major part of the responsibility of
bringing up children and looking after the family. This enormous contribution goes largely
unrecognized. Women are even denied a role in household decision-making. Empowering women is
thus clearly a basic human rights issue. It is also an issue linked closely to reducing poverty. There is
a large body of evidence to show that empowerment of women leads to better progress in poverty
reduction.
In this paper, you will find empowerment and its relativity to women, growing role of women
in society, corporate, social and issues related to women and few examples of Corporate Social
Responsibility (CSR) towards women's empowerment in India. Moreover, most of the CSR
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initiatives that do target women often follow the welfare approach. The programmes seldom involve
women as social actors and partners in their own development.
KEY WORDS: Corporate Social Responsibility (CSR), Corporate World, Women Empowerment.
INTRODUCTION
Corporate houses are meaningfully contributing from their kitty which impact their internal
stakeholders and also openhandedly support societal initiatives. The success of CSR lies in practicing
it as a core part of a company’s development strategy. It is important for the corporate sector to
identify, promote and implement successful policies and practices that achieve triple bottom-line
results. At one end of the spectrum, CSR can be viewed simply as a collection of good citizenship
activities being engaged by various organizations. At the other end, it can be a way of doing business
that has significant impact on society. For this later vision to be enacted in India, it will be necessary
to build CSR into a movement. That is to say, public and private organizations will need to come
together to set standards, share best practices, jointly promote CSR, and pool resources where useful.
An alliance of interested stakeholders will be able to take collective action to establish CSR as an
integral part of doing business but this is not a passing fad.
OBJECTIVES OF THE STUDY
 To understand the concept of CSR as being propagated by the corporate entities.
 To document examples of CSR within the context of women’s empowerment in India.
 To explore the possibilities of entering into partnerships with corporate entities to promote
women’s empowerment in India.
METHODOLOGY
The research is an attempt of exploratory research, based on the secondary data sourced from
journals, magazines, articles, media reports and Web based research.
CSR AND WOMEN EMPOWERMENT:
WHAT IS CORPORATE SOCIAL RESPONSIBILITY (CSR)?
Corporate Social Responsibility (CSR) aligns business operations with social values. CSR
integrates the interests of stakeholders—all of those affected by a company's conduct—into the
company's business policies and actions. CSR focuses on the social, environmental, and financial
success of a company—the triple bottom line, with the goal being to positively impact society while
achieving business success.
CSR can involve almost any aspect of a company's operations. Every company has a story to
tell that sets it apart. It is important for every company to find its story and to tell it. A company that
is considered a good corporate citizen is one that demonstrates a commitment to its stakeholders
through socially responsible business practices and transparent operations.
WHAT IS WOMEN EMPOWERMENT?
In the simplest of words, it is basically the creation of an environment where women can make
independent decisions on their personal development as well as shine as equals in society. Women
want to be treated as equals so much so that if a woman rises to the top of her field it should be a
commonplace occurrence that draws nothing more than a raised eyebrow at the gender. This can only
happen if there is a channelized route for the empowerment of women. Thus it is no real surprise that
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women empowerment in India is a stormily discussed topic with no real solution looming in the
horizon except to doubly redouble our efforts and continue to target the sources of all the violence
and ill-will towards women.
Empowerment of Women in India According to Census-2011, India has reached the population of
1210 million, as against 301 million in 1951, of which 58,64,69,174 (48.5 %) were females. The
population of India accounted for 17.5% of the total world population and occupied second place.
The sex ratio was 930 in 1971 and it has increased to 940 according to 2011 Census. The female
literacy has also increased from 18.3% in 1961 to 74.0% in 2011 and a decrease in male-female
literacy gap from 26.6% in 1981 to 16.7 per cent in 2011. Women empowerment in India is heavily
dependent on many different variables that include geographical location (rural/urban), educational
status, social status (caste and class) and age. Policies on women empowerment exist at national,
state and local levels in many sectors including health, education, economic opportunities, gender
based violence and political participation. The scope and coverage of the schemes launched has been
expanding that include initiatives for economic and social empowerment of women and for securing
gender equality. The following schemes at present are aiming to women empowerment and gender
equality in India:
1. Integrated Child Development Services (ICDS) (1975)
2. Rajiv Gandhi Scheme for Empowerment of Adolescent Girls (RGSEAG) (2010)
3. The Rajiv Gandhi National Crèche Scheme for Children of Working Mothers.
4. Support to Training and Employment Programme for Women (STEP)
5. Dhanalakshmi (2008)
6. Short Stay Homes
7. Swadhar
8. Ujjawala (2007)
9. Scheme for Gender Budgeting (XI Plan)
10. National Mission for Empowerment of Women
11. Rashtriya Mahila Kosh (1993)
EMPOWERMENT AND ITS RELATIVITY TO WOMEN:
In a specific sense, women empowerment refers to enhancing their position in the power
structure of the society. The word women empowerment essentially means that the women have the
power or capacity to regulate their day- to- day lives in the social, political and economic terms -a
power which enables them to move from the periphery to the centre stage.
Women in the Indian society still looks towards the society to grant them power or empower
them in various ways. Women empowerment talks much about empowering women in various ways
(financial, social, cultural, legal& political).21st century women have now become vital part& parcel
of society.
Situation of women changed completely from the last 30 years. The year 1970 marked the
year of development of women. Women made up more than half the world’s population, produced
80 percent of its food, labored for two-thirds of its working hours, were paid 10 per cent of its
income and owned one percent of its property. These figures manifold forms of the disadvantages
and discrimination of women. Such as
• The loss of their control over resources
• The unequal rating of paid and unpaid work.
• Unjust division of burden of families.
• The economic exploitation of women.
Women are making their presence felt in every field. Making general statements on the
correlation of the impacts of social development and the situation of woman is very difficult because
the political, economic and cultural framework conditions differ greatly from one country to another.
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However, discrimination against woman manifests in itself in most traditional as well as modern
societies as a structural feature .Nowhere in the world are woman treated “as good as’’ men, and all
countries slip on the scale
le of human development when inequality between sexes is measu
measured As
CSR deals with corporate’s responsibility towards society, talking
talking about women workforce becomes
equally important. Corporate world now recognizes women in every possible area in which it
functions. Society’s development without development of women is unimaginable.
GROWING ROLE OF WOMEN IN SOCIETY:
In the 21st century women’s role in the society is significantly growing, and they are playing
different roles in the competetitive world as follows.

CORPORATE, SOCIAL AND ISSUES RELATED TO WOMEN
i.
ii.
iii.
iv.
v.

vi.
vii.
viii.

Working women with children have difficulties finding adequate child care in their area.
Time off and absenteeism is big issues for working mothers.
Women at work place face worst problem of sexual harassment after being
sincere and
talented they pay price to remain in job.
To strike proper balance between personal and professional life they have to work harder
which sometimes result into giving up their bright careers for family
fam cause.
Even though women are highly qualified and competent but they still have to depend on the
family decision to take up any career before marriage as well as after marriage.
India being on the path of development still struggles with the social issues
issues relating to women
such as female infanticide, illiteracy, dowry, child marriages,
marriages, inequality of gender, child
labour, Inequal
equal property rights, prostitution, trafficking and other serious problems.
Gaining co-worker
worker acceptance of women in non-traditional
traditional roles is a serious problem. Many
of our executives are uncertain how to manage women.
We have more women managers, but few women officers, and none on the board of directors.
The glass ceiling is a reality.
Women executives still face the pproblem
roblem of less delegation of authority that is why they play
passive role in decision making process which effect in demoralisation of women.
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CSR ACTIVITIES TOWARDS WOMENS EMPOWERMENT IN INDIA:
Tata Group : A Tata Company shall be committed to be a good corporate citizen not only in
compliance with all relevant laws and regulations but also by actively assisting in the improvement
of the quality of life of the people in the communities in which it operates with the objective of
making them self reliant. Such social responsibility would comprise, to initiate and support
community initiatives in the field of community health and family welfare, water management,
vocational training, education and literacy and encourage application of modern scientific and
managerial techniques and expertise. This will be reviewed periodically in consonance with national
and regional priorities. Tata companies are encouraging and trying to create sustainable livelihoods
and build community through social program pertaining to health, education, empowerment of
women and youth, employee volunteering.
CSR Activities:
a). Self-Help Groups (SHG’s): -Over 500 self-help groups are currently operating under various
poverty alleviation programs; out of which over 200 are engaged in activities of income generation
through micro-enterprises. Women empowerment programs through Self-Help Groups have been
extended to 700 villages. From the year 2003 to 2006, the maternal and infant survival project had a
coverage area of 42 villages in Gamharia block in Seraikela Kharsawa and a replication project was
taken up in Rajnagar block. For providing portable water supply to rural communities 2,600 tube
wells have been installed for the benefit of over four Lakh people.
b). Economic Empowerment: This program aiming at economic empowerment through improvised
agriculture has been taken up in three backward tribal blocks in Jharkhand, Orissa and Chhattisgarh.
An expenditure of Rs 100 crores has been estimated for the purpose and this program is expected to
benefit 40,000 tribal living in over 400 villages in these three States.
ESSAR Group: Empowering women and encouraging their entrepreneurial spirit is another vital
aspect of Essar's CSR strategy. This actively seeks opportunities to enable women in rural areas to
have a voice in issues that concern them. To ensure the holistic empowerment of women, social,
economic and political aspects that influence women's lives must be addressed. An analysis of the
status of women in India reflects a disappointing scenario in almost all important human
development indicators. The lack of adequate schools, health centers, drinking water, sanitation and
hygiene facilities hinders a large section of women, inhibiting their social and economic
development.
CSR activities
a). Reproductive health project: -It is estimated that every seven minutes, a woman dies
from pregnancy or childbirth complications in India. This converts into a significant maternal
mortality
rate
of
301
deaths
for
every
100,000
live
births
in
India.
Additionally, women living in rural areas often suffer from reproductive health problems due to a
plethora of socio-cultural and biological reasons. Unequal access to resources, lack of awareness,
illiteracy and low decision-making authority are just some of the contributing factors. The Essar
seeks to better this worrisome scenario by reaching out to women in the reproductive age group. The
project creates awareness and provides women with the necessary assistance during and after
pregnancy, enabling them to prevent pregnancy-related complications. The project includes
reproductive health camps, immunization camps, doctors' training, referral transport to tertiary care
units, obstetric care and training for auxiliary nurses and midwives. So far more than 5,000 women
have benefited from camps for care for expecting mothers and other reproductive and child
healthcare initiatives.

66

International Journal of Management Research and Development (IJMRD) ISSN 2248-938X
(Print), ISSN 2248-9398 (Online) Volume 3, Number 3, June - September (2013)
b). Skills development and enterprise project: -Rural India offers limited employment
opportunities and extremely low earnings, particularly for rural women (who are typically
uneducated). Recognizing the yet untapped potential of these women, Essar encourages rural women
to earn alternate and additional income through self-help groups (SHGs). An SHG mela organized at
Dabuna (Orissa), resulted in the formation of and lending guidance to more than 25 SHGs in the
region. Similar activities have been undertaken in Chhattisgarh. The Foundation also provides them
the necessary skills training, which helps them not only establish SHGs but manage and build on
them to increase their earning potential. The Foundation also links enterprising women with
microfinance institutions, thus giving women entrepreneurs’ crucial financial support that might not
be otherwise available to them.
INDIAN OIL
Indian Oil Foundation: Indian Oil Foundation, a non-profit Trust, was formed in the year 2000
with an initial corpus of Rs 25 crore and a recurring annual contribution of Rs 10 crore to protect,
preserve and promote national heritage monuments in collaboration with the Archaeological Survey
of India (ASI) and National Culture Fund (NCF) of the Government of India.
CSR activities:
Community Development: The Community Development Programme adopts a multi-disciplinary
approach incorporating health, family welfare, education, drinking water and sanitation,
empowerment of women and other marginalized groups in the vicinity of our major installations.
While utilising the Community Development Funds, more emphasis is laid on the projects for
providing
Clean
Drinking
Water,
Health
&
Medical
Care
and
Education.
The activities undertaken under the above three thrust areas are as under:
• Providing Clean Drinking Water: Installation of hand pumps/bore well/tube wells/submergible
pumps, construction of elevated water tanks, providing water tap connection, rainwater
harvesting projects/kits, aquaguard water purifiers/water coolers to schools/community centers
etc.
• Health & Medical Care: Organizing Medical/Health Camps on Family Planning, Immunization,
AIDS awareness, Pulse Polio, Eye, Blood Donation, Pre and Post-natal Care, Homeopathic
Medicine etc., distribution of free condoms, providing anti-mosquito fogging treatment, toilets,
medicines to primary health centers, mosquito nets, ambulances to Medical
Centers/Hospitals/NGOs, hearing aids/wheel chairs to physically challenged, financial assistance
to hospitals, medical equipments etc.
• Education: providing education to woman & their children.
CONCLUSION
Multinationals may have more economic power than that of small Business units. Developing
countries like India this economic power is more important to improve women empowerment. At its
best, corporate social responsibility is corporate governance and conduct that contributes to the
realization for women empowerment. Corporate social responsibility can definitely empower women
right from encouraging them to get education till getting respectable livelihood to become productive
citizens. It is not easy to empower women in the true sense. It needs the contribution of dedicated
personnel’s, committed people, generous funding agencies and strong political will. Therefore in
order to draw the attention of these people and agencies, some emperical evidences and linkages
between different factors related to women empowerment need to be established. The present study
is not an end in itself; rather it is an attempt to explore the various social, economic and other
determinants of women empowerment that can be used as a guideline for the policy concerned and
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future researchers of this field. Multinational enterprises are not part of the problem of women rights,
but part of the solution. Indian companies work for women rights in many ways for ethical and
economic reasons. Finally, multinationals play a significant role to improve the women
empowerment in India.
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